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Introduction

Overview

International students studying in the U.S. contribute USD 26.8 billion to the U.S.
economy in tuition and living expenses. The total number of foreign students
increased 8.1 percent to 886,052 in 2013-14; about 64.7 percent of students
studying in the U.S. use outside sources to fund their international study, making

education and training services a

valuable U.S. export. Market Size FZ "3"‘% g9 243
oo o o o~
h and U.S. Share §_§ =3 gg 58
The 2014 Open .Doors Su.rvey by Country im Bg (B8 |23
reports that active recruitment, (2013-14) o 35 |3 =M
Ez | & 8

links with international -
universities, academic programs Australia 4377 438 29 523
d . X pl 9 d Brazil 13,286 384 235 381
targeted at international students, Canada 8304 492 396 112

and dual-degree programs are Caitrel A

all factors that increase the Region DAB @Rl S

enrollment of international Chile 2432 224 595 181

students. Active recruitment is China 274439 403 422 175

reported to be the most Colombia 7083 383 400 217

effective strategy. Czech Republic 736 462 258 280

Denmark 1,470 303 143 554

This resource guide includes France 8302 345 283 372

comparable and individual Germany 10160 296 279 425

market assessments of countries Hong Kong 8104 720 123 157

listed as best prospects for U.S. India 102,673 123 595 282

training and educational services. Indonesia A

Assessments are based on Israel 2457 265 540 195

observation and market research. Japan 19334 474184 342

Kazakhstan 2012 668 154 178

For additional information or Kuwait 7288 625 83 292

market research, including Mala'ysia 6822 696 171 133

Country Commercial Guides and Mexico 14799 562 283 155

. Nigeria 7921 510 350 140
industry reports, please refer to -

. Romania 1317 320 475 205

the Market Research Library at Saudi Arabia 53,919 500 205 295

export.gov. Serbia %6 500 312 188

South Korea 68,047 543 278 179

Spain 5350 345 313 342

Taiwan 21,266 27.7 479 244

Thailand 7341 369 454 177

Turkey 10,821 303 520 177

United Kingdom | 10,191 500 240  26.0

Vietnam 16,579 716 155 129

Source: 2015 Open Doors Report (http://bit.ly/17LEjvX)
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What Can the U.S. Commercial Service Do for You?

The U.S. Commercial Service (CS) is the export promotion arm of the U.S. Department of
Commerce’s International Trade Administration. Our global network of more than 1400 trade
professionals is located throughout the United States and in U.S. Embassies and Consulates
in more than 70 countries. Whether you are looking to recruit your first international student
or expand your recruitment efforts to additional countries, we offer the expertise you need to
reach out to international students, potential partners, and agents.

Our Services

The CS Global Education Team helps connect you to high school counselors, agents, and
potential partner universities; recruit international students; meet companies or government
entities; and promote your educational institution internationally. This resource guide is just one
of the ways we can provide the information you need to set priorities and plan for international
outreach. To learn more about how we can help you, visit export.gov/industry/education.

For more information on how CS can help you increase international student enrollment,
please contact your local CS office. A list of offices appears at the back of this guide and at

export.gov/usoffices.
Gabriela Zelaya
Global Education Team Leader
gabriela.zelaya@trade.gov
Market Intelligence Trade Counseling
« Analyze education sector target markets around the world -« Develop effective market entry and recruitment strategies
- Obtain useful information on best prospects « Leverage our trade professionals’ expertise for your
- Obtain background checks on potential partners longer-term international endeavors
Business Matchmaking Promotion and Exposure
« Meet with the best high schools, universities, agents, « Identify the right international education fairs for
and other partners your institution
- Find qualified schools and educational organizations « Feature your educational institution exclusively and meet
- Connect with agents using interactive webinar key players in the international education field
technology—without leaving your office - Attend an education trade mission led by a high-level

U.S. government official
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Australia

Overview

Australian students are increasingly choosing to pursue university degrees abroad.
A unique mix of professional, academic, athletic, and social opportunities available
within U.S. schools has made the U.S. one of the most attractive destinations for
Australian students. Although Australia is often overlooked by U.S. university
administrators, there is great opportunity to boost international student
enrollment with Austrailan students. Additionally, because many Asian students
attend U.S. universities after graduating from Australian high schools, student
recruitment in Australia has increasingly attractive potential.

Over the last five years, 25 percent more Australian students have begun studying
in the United States. And because Australia and the U.S. have similar primary and
secondary education systems, Australian students can relatively easily transition.

Market Entry

Australian students are attracted by the unique characteristics of U.S. university
life, including opportunities to play sports, pursue interdisciplinary/liberal arts
degrees, and experience life within a close-knit campus environment. Many Asian
students who graduate from Australian high schools go on to study in the U.S.

Current Demand

There is a broad academic and geographic distribution of Australians at U.S.
universities. Undergraduate Australian students tend to concentrate in fields such
as liberal arts and sciences, business, international relations, film, or art; graduate
students generally pursue law, business management, or advanced science
degrees. Additionally, many Australian student athletes are interested in playing
college sports in the United States and obtaining athletic scholarships.

Resources
- EducationUSA (Sydney, Australia), sydney@educationusa.info

Statistics Contact

Capital: Canberra Monique Roos

Population: 22,507,617 (est. 2014) Commercial Specialist

GDP (USD): 998.3 billion (est. 2013) monique.roos@trade.gov

Currency:  Australian dollar (AUD)  +61-2-9373-9210
Language: English
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Brazil

Overview

Brazil is the largest country in both South America and the Latin American region
and the world’s fifth largest country, both by geographical area and by population.
It is the largest Portuguese-speaking country in the world, and the only one in

the Americas. Bounded by the Atlantic Ocean on the east, Brazil has a coastline

of 4,655 miles. It borders all other South American countries except Ecuador and
Chile and occupies 47 percent of the continent of South America.

The Brazilian economy is the world’s seventh largest by nominal GDP and by
purchasing power parity, as of 2013. Brazil continues to pursue industrial and
agricultural growth, hoping to tap the development of its interior, its vast natural
resources, and large labor pool. Brazil is South America’s leading economic power
and a regional leader.

The education sector in Brazil is one of the largest in its economy, and generates
about USD 75 billion per year. Brazil has around 51 million students currently
enrolled in the basic education system (which includes pre-school, elementary and
high school), and approximately 6 million students enrolled in higher education
institutions. Projections are that in 2015, 10 million students will be enrolled in
universities, many of whom will be supported by Federal Government loans (e.g.
FIES loans with which the student finance up to 100 percent of its education, and
PROUNI loans, through which public school students finance up to 50 percent of
their higher education expenses).

Recently reelected President Dilma Rousseff has designated the education

sector as one of her highest priorities. The Brazilian Government is investing in

a wide range of programs to support individuals seeking education including
study abroad programs. One of the main programs is the government’s Scientific
Mobility Program (formerly called “Science without Borders”), that concluded its
first phase in 2014. Before being reelected, President Rousseff announced a second
phase of the Scientific Mobility Program through which additional scholarships

Statistics Contact

Capital: Brasilia Marcos Britto

Population: 202,656,788 (est. 2014)  Commercial Specialist

GDP (USD): 2.416 trillion (est. 2013) marcos.britto@trade.gov
Currency:  Real (BRL) +55(61) 3312-7587
Language: Portuguese (Brazil)
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will be provided to undergraduate and graduate students from Brazil to spend one year at
colleges and universities abroad. The main destination of the Scientific Mobility Program so
far is the United States, with more than 26,000 Brazilian students already completing fully
government-funded study abroad experiences in the United States to date. To register to
receive students through the program, colleges and universities should register with the
Institute of International Education (IIE).

According to IIE the number of Brazilians going to the U.S. to study has increased 22.2 percent
from 2012-13 to 2013-14. This significant increase was, in large part, due to the Scientific
Mobility Program. In 2013-14, Brazil sent 13,286 students to the U.S. making it the South
American country that sent the most students to the United States in both 2012-13 and
2013-14. Brazil sent 8.8 percent more undergraduate students, 4.1 percent more graduate
students and 80.7 percent more non-degree students to the U.S. in 2013-14 than compared to
the previous period.

Market Entry

Since the launch of the Scientific Mobility Program, Brazilian educational institutions have
been overwhelmed by the large number of foreign institutions coming to Brazil in order to
promote their programs. Brazilian institutions seek to engage in two-way exchange programs
and are more receptive to that kind of approach than to institutions that are only focused

on recruiting Brazilian students. Traditional markets such as Sdo Paulo and Rio de Janeiro

are still offer opportunities but the South, Central and Northeast regions of the country offer
numerous opportunities as well, and are not so overwhelmed by international institutions.
Doing business in Brazil is a matter of establishing a relationship. Agreements cannot be
completed after only a single contact.

Current Demand

English language programs for professional development are excellent to market in Brazil as
the demand for bilingual business professionals proficient in English is continually growing.
Study exchange programs for undergraduate students and graduate students are also another
service in high demand.

Brazilian students are more interested in exchange programs rather than in going abroad to
take their full undergraduate coursework. The emerging trend in this segment is the possibility
of studying one or two years abroad and returning to Brazil to complete studies, receiving a
certificate issued by a Brazilian institution accredited by the Ministry of Education. As such, the
market exists for 3+1 and 242 programs.

The Ministry of Education is in the early stages of creating a system to accept foreign university
degrees. The lack of such a system has been a challenge to the further expansion of long-
term study abroad programs. Once the system is established, foreign universities will have to
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register to be included in the Ministry’s list, which will create a fast-track system for students to
have their foreign diplomas recognized.

For the next decade, the fastest growing segment of the domestic educational market in
Brazil will be short term vocational courses due to government investments in technical
schools and courses for high schools students and adults. In 2011, the Government of Brazil
launched PRONATEC (National Program for Technical Courses) and designated USD 3.5

billion for the program. Since its inception, PRONATEC has funded technical and vocational
courses for 2.5 million students, and expects to fund additional 8 million students’ courses.
PRONATEC only funds courses offered in Brazil. Foreign universities may take part in it through
establishing partnerships with Brazilian Higher Educational Institutions. The Brazilian National
Confederation of Industry, through its Technical School, is also helping the government on
offering the courses.

Brazilians are also seeking short term customized programs either for individuals or for
company trainings. Ability to provide training programs in Portuguese in Brazil is an important
selling point when offering professional development courses to Brazilian companies.

Resources
« Institute of International Education, iie.org

« EducationUSA Brazil, educationusa.org.br

« Brazilian Ministry of Education, mec.gov.br
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Canada

Overview

Canada and the United States share the longest border in the world—5,500 miles
long. They also share the world’s largest trading relationship, with approximately
USD 1.9 billion crossing the border each day. Canada and the United States are
excellent neighbors and the free flow of people and goods demonstrates this
strong relationship.

Canada is the fifth largest sender of students to the United States. In 2013-14,
28,357 Canadians studied in the United States, up 3.5 percent from 2012-13.

Market Entry

Because Canadians and Americans share a special relationship (for example,
Canadian students do not need to apply for student visas to come to the U.S.), itis
in the best interest of American universities to establish Canadian-specific tuition
agreements. Canada and the United States must maintain mutual understanding
and positive economic outlook.

Educational exchange is an excellent way to ensure a positive future. For example:

+ More cross-border tuition agreements for in-state tuition for Canadians
- Athletic scholarships

+ Other Canadian-specific scholarships and funding

« Increased exchange programs

« Marketing of the United States as an attractive foreign destination

- Targeting foreign-language teaching opportunities to French-speakers

Statistics Contact

Capital: Ottawa Sean Kelley

Population: 34,834,841 (est. 2014) Commercial Specialist
GDP (USD): 1.518 trillion (est. 2013)  sean.kelley@trade.gov

Currency:  Canadian dollar (CAD) (613) 688-5222
Language: English (official), French
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Current Demand

Canada has an excellent higher education system, thus Canadian students are attracted

to the United States for very specific reasons. Canadian universities are monitored by a
ministry of education that keeps tuition lower than U.S. universities; however, they also do
not provide athletic scholarships. Canadians are by far the largest number of international
student-athletes in the United States. They are attracted by scholarship opportunities and
have large attendance at universities that offer cross-border tuition deals. Aside from reduced
tuition, specialization and prestige are the biggest attractions. lvy Leagues universities have
large numbers of Canadian students, as do unique private universities offering programs/
specializations difficult to find in Canada (art/design schools, religious institutions,
optometry, etc.).

Resources
- EducationUSA Canada, ottawa@educationusa.info
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Central America Region

Overview

The United States is a leading destination for Guatemalan, Salvadoran, Honduran,
Nicaraguan and Costa Rican students. The number of Central Americans studying
in the United States reached a total 5,745 during the 2013-14 academic year,
representing an increase of 8.2 percent compared to the previous year. Currently,
the States with highest numbers of Central American students are Texas, New York,
California, Massachusetts, Florida, Louisiana, Georgia and Virginia.

There are several key reasons why Central American students choose U.S. Higher
Education Institutions:

« Geographic proximity « Possibility of living with relatives

-+ High quality education system while studying

« Availability of intensive and short
English Programs to learn or
improve English skills

« Wide variety of higher education
programs

iy i Contact—Costa Rica Contact—Honduras
e Gabriela Lucke Rossana Lobo
i Commercial Specialist Senior Commercial Specialist

o gabriela.lucke@trade.gov rossana.lobo@trade.gov
" ' 506 2519-2271 (504) 2236-9320 x4842

f Contact—El Salvador Contact—Nicaragua

_ .-‘/" Lidia Sosa Lilliam Baez
2 y Commercial Specialist Commercial Specialist
lidia.sosa@trade.gov baezlau@state.gov

r/ y ' 503 2501 2999 x3144 (505) 2252-7100 x7371

Contact—Guatemala
Ana Polanco

Commercial Specialist
ana.polanco@trade.gov
502-2326-4258
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In addition, studying abroad represents an opportunity to be more competitive and increases
the possibility for better employment in national or multinational corporations.

Main competitor countries are Canada, Mexico, Spain, Germany, France, Taiwan, United
Kingdom, Chile, and Argentina.

Central Americans in general are interested in scholarships and financial aid when evaluating
universities. Community College degrees represent an opportunity due to lower tuition fees.

Undergraduate studies are preferred, followed by graduate and non-degree programs. English
language programs have high potential as there is very low English proficiency in the entire
region. Although, Costa Rica has a comprehensive program to become a bilingual country

by 2017, it is ranked #43 in the 2014 EF English Proficiency Index, followed by Guatemala in
position 51, and El Salvador in 53. EF English Proficiency Index evaluates the English skills of 63
countries worldwide.

Market Entry

The “100,000 Strong in the Americas” Initiative, announced by President Obama in 2011,
represents an opportunity to increase the number of exchange students between Central
America and the United States. All U.S. Embassies and EDUCATION USA offices in the region are
committed to work with the business community to promote professional development and
increase the number of students studying in the U.S. Through grants competitions, the 100K
Strong in the Americas Innovation Fund provides funds for innovative partnerships between
U.S. and Latin American and Caribbean institutions of higher education.

To enter the market, it is highly recommended for U.S. universities, community colleges and/or
technical institutions to:

« Seek partnerships or agreements with « Provide in-depth information about
public or private universities to facilitate programs and the application processes
exchange programs for students and
professors, recognition of credits and/or
dual certification.

« Describe opportunities of scholarships
and financial aid

« Provide information on the process to

- Travel to the market to meet face to face obtain a US. student visa

with school counselors, parents, and

higher education institution officers. « Work with local agents/representatives

- Participate in local recruitment fairs,
trade missions, and outreach events
in high schools, public venues, and
universities.

To meet market preferences, all marketing material and program information is available
in Spanish.
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Current Demand

Central American students are primarily attracted to these types of U.S. programs:

« U.S. universities and community colleges with tuition fees lower than USD 20,000

« English Language Programs (from one month up to one year) for students, teachers,
and adults

« Summer camps
+ Undergraduate, Graduate and Master Programs

+ Online programs

Resources
« EducationUSA Costa Rica, marcia.herra@centrocultural.cr

+ EducationUSA El Salvador, stadvisor@hotmail.com
+ EducationUSA Guatemala, vjuarez@iga.edu
+ EducationUSA Honduras, educationusaihci@yahoo.com

- EducationUSA Nicaragua, advise@ccnn.org.ni
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Chile

Overview

Chile is considered to be one of the most stable developing markets in its region
with an impressive average growth rate of over 5 percent per year in real terms
since 1990. Chile and the U.S. entered a Free Trade Agreement in 2004, which
increased bilateral trade 340 percent. Chile is also progressive in its development
and is continuing to liberalize economic activity through FTAs and supporting the
flow of open markets.

Becas Chile, created in 2008 as a response to the need and urgent requirement

to have not only highly productive but also more creative, innovative and
entrepreneurial academics, professional and technical Training Center graduates,
offers 2,500 scholarships in all areas of knowledge. The programs are available for
postgraduate degrees, internships for technical graduates and teaching programs.
23 percent of the students that apply to these scholarships choose the U.S.
because of its proximity to Chile and its reputation in high education standards.
With the U.S. and Chile increasing bilateral trade and FDI, we can look forward to a
progressive future between the U.S. and Chile.

Market Entry

Although the Chilean market is relatively small compared to other international
markets, Chile is stable and a great opportunity to break into South American
markets. There is also additional government support as they are committed to
education exchange and professional development between the U.S. and Chile.

Current Demand

English language programs for professional development are excellent to market
in Chile as the demand for bilingual business professionals proficient in English is
continually growing.

Statistics Contact
Capital: Santiago Valerie Henderson
Population: 17,363,894 (est. 2014) Commercial Assistant

GDP (USD): 335.4 billion (est. 2013)  valerie.henderson@trade.gov
Currency:  Chilean peso (CLP) 56/2/2330-3316
Language: Spanish
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Study exchange programs for undergraduate students and graduate students are also another
service in high demand. Materials used to market U.S. educational programs should be printed
in Spanish or supported by a local Spanish speaking representative.

During the last few years, the Chilean superior education has undergone great changes.
Today, 37 (4 in 10 people 18-24 years old) enrolls in higher education; and every year new
generations of young people who finish secondary education are determined to study in a
University, Professional Learning Institute, or Technical Training Center.

English Courses (ESL) are the most in-demand products in terms of foreign study. Generally,

from 22 years old upwards, students go to study English abroad. Most students have little or
no English, and therefore the most in demand course is a general English program. However,
the demand for specialized English programs for professionals is increasing.

Many universities in Chile support exchange programs especially to U.S. universities because of
its relatively close location and English speaking opportunities.
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China

Overview

U.S. colleges and universities remain the most preferred overseas destination for
students from China, which remains the leading source of foreign students in the
United States. The number of Chinese students studying in the U.S. increased from
235,597 in 2013 to 274,439 in 2014, according to the 2014 Open Doors Report on
International Education Exchange which constitutes a 16.5 percent increase from
the previous academic year.

While a slim majority of Chinese students are enrolled in graduate programs

in the U.S., the number of undergraduate students continued to increase from
2013-14. According to data released by Open Doors, 40.3 percent of the Chinese
students studying in the U.S. are at the undergraduate level, while 42.1 percent of
the Chinese students are studying here are at the graduate level. With the soaring
number of undergraduate Chinese students in the U.S., the number of Chinese
high school students is also expanding rapidly between 2013-14.

Market Entry

There is no doubt that the desire of Chinese students to enroll in U.S. institutions
is high, fueled by increasing disposable incomes of Chinese students and their
families. Although the majority of Chinese students are still pursuing degrees in
business, engineering and sciences, there appears to be an increase in demand
for vocational classes, and utilization of community colleges to upgrade skills to
increase earning potential as well.

U.S. institutions will have to remain active in the promotion of American education
in China, as competition for Chinese students from other English-speaking
countries increases and as the expansion of the domestic education market in
China creates an increasing number of opportunities for students to pursue higher
education without leaving China.

Statistics Contact
Capital: Beijing Veronica Liang
Population: 1,355,692,576 Commercial Specialist

GDP (USD): 13.39 trillion (est. 2013)  veronica.liang@trade.gov
Currency:  Renminbi (RMB) +86 20 8667 4011
Language: Mandarin Chinese
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Current Demand

The most popular fields of academic study for Chinese students include:

+ Business/management + Math
+ Engineering « Computer science

Notably, summer camp programs have been popular amounts younger aged Chinese students
in recent years. The programs focus on English training, experiencing local culture and
exploring school and college campuses which are of primary interest to Chinese students.

Trade Events
« China International Education Exhibition (CIEET), www.cieet.com/en

+ China Education Expo, chinaeducationexpo.com/english

Resources
+ Ministry of Education—Department of International Cooperation and Exchanges,
bit.ly/1y02484
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Colombia

Overview

U.S. Colleges and Universities remain the preferred overseas destination for
Colombian students, even though there is significant competition from other
countries like United Kingdom, Spain, France and Argentina. There are several
reasons that make U.S. a leading destination: higher employment opportunities,
the chance to improve English skills and high quality of education. The preferred
host states for Colombian students are California, New York, Texas, Massachusetts,
lllinois and Florida.

According to the Institute of International Education, Colombia is ranked 22nd in
the world for sending students to the United States and among South American
countries, Colombia ranks only second to Brazil.

Market Entry

Not only can a greater number of Colombian students now afford to study in

the U.S., but newly created employment opportunities in Colombia also make
American degrees even more valuable. International education is highly valued
in Colombia, a recent survey of employers found that 58 percent preferred to hire
people who had earned advanced degrees abroad.

The approval of the free trade agreement between the U.S. and Colombia has
increased foreign investment and the need of academic mobility and exchange.
This will result in the increase of the enrollment of Colombian students at
American academic institutions in the foreseeable future.

Beyond the economic implications, the availability of educational services carries
even greater significance in terms of improving general living conditions in
Colombia. A well-educated Colombian population will be vital to the country’s
economic growth and global competitiveness over the long term. U.S. educational

Statistics Contact

Capital: Bogota Julio Acero

Population: 46,245,297 (est. 2014) Commercial Assistant
GDP (USD): 526.5 billion (est. 2013)  julio.acero@trade.gov
Currency:  Colombian Peso (COP)  (57-1) 275 2635
Language: Spanish
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services will also expose more Colombians to American culture, further strengthening ties
between the two countries.

There are concrete opportunities to increase the number of Colombian students attending U.S.
Universities. Those wishing to attract Colombian students should consider actively increasing
recruitment campaigns in order to raise their visibility. Financial Aid/scholarship opportunities
and information on the process to obtain a U.S. student visa are essential topics for U.S.
educational institutions when promoting themselves in Colombia.

In Colombia, there is a strong network of 11 EducationUSA centers administering language
programs and doing extensive outreach around the country. Advising centers are located at
nine binational centers, the Fulbright commission and COLFUTURO.

Current Demand

In academic year 2012-13, 6,543 Colombian students traveled to the United States to study.
That constitutes a 3.9 percent increase compared with the previous year. The primary reasons
for this increase is that the students and parents are attracted by the quality of education, the
opportunity to improve English skills, the abundance of specialized programs and improved
employment prospects with U.S. or multinational corporations.

The American Embassy in Bogota has set a goal to double the number of Colombian students
in the following years supporting technology projects such as Ed, a 24/7 virtual adviser in
Spanish and various micro grant scholarships for English Language learning. The approval of
the free trade agreement between the U.S. and Colombia has increased foreign investment
and the need of academic mobility and exchange.

Additionally, as part of the President Obama’s initiative “100,000 Strong in the Americas,’
launched in March 2011, an initiative which intends to increase the number of Latin American
Students in the U.S. In the last two years, the U.S. Commercial Service in cooperation with the
Education USA offices in Colombia has supported various education fairs that included the
participation of U.S. boarding schools, Universities and ELS institutions, in order to promote
their programs in Colombia.

Given the demands of modern day society, the number of undergraduate and graduate
Colombians in the United States is increasing slowly. Colombians know it is difficult to obtain
a high executive position within the government or important national or multinational
companies without proficient English skills and/or a Master’s Degree. The most demanded
field of studies are those focused in business administration, management, finance, banking,
marketing, and engineering.

Under government-to-government or private agreements, both public and private universities
in Colombia have developed programs with universities in the United States, Europe, and Latin
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America. Priority is given to projects that foster post-graduate programs for training professors
as well as research to enhance teaching.

Most scholarships are awarded through two institutions: The Colombian Institute for
Educational Loans and Technical Studies Abroad (ICETEX). This organization is dedicated to
finance higher education through the system of payback financial aid that allows students

to start or continue their higher education either in country or abroad. During 2013 ICETEX
awarded 837 scholarships for Master and Ph.D. programs and COLFUTURO which is a non-
profit organization that provides funds to Colombian professionals/students to study abroad.
Their loan program is available to students who have been accepted to Graduate, Master

or Ph.D. programs in foreign universities. During year 2013 COLFUTURO awarded 1,112
scholarships: 956 for Master programs and 156 for Ph.D. 246 of those scholarships were for
programs in the U.S.

COLFUTURO also has agreements with many universities such as American University, Carnegie
Mellon—Heinz College, Columbia, Duke, Johnson School of Management—Cornell University,
Kogod School of Business—American University, The Krannert School of Management—
Purdue University, Tulane University, and Harvard University.

Resources
« Institute of International Education, iie.org

« Colombia Ministry of Education, mineducacion.gov.co

- Colombian Institute for Educational Loans and Technical Studies Abroad (ICETEX),
www.icetex.gov.co

« COLFUTURO, colfuturo.org
- EducationUSA, educationusa.info

- National Administrative Department of Statistics (DANE), dane.gov.co

2015 | Education and Training Services Resource Guide I . “


http://iie.org
http://mineducacion.gov.co
http://www.icetex.gov.co
http://colfuturo.org
http://educationusa.info
http://dane.gov.co

Czech Republic

Overview

The Czech Republic offers great recruitment potential. High quality educational
programs, coupled with having English as the standard second language, produce
a large pool of highly qualified candidates for both undergraduate and graduate
studies in the U.S.

Study abroad programs are popular in the Czech Republic. Czechs have discovered
travel and study abroad in the ‘90s after the fall of communism. Young Czechs are
eager travelers with a desire to gain experience by living and studying in

another country.

Over the last decade, we have seen a decline in the number of Czechs studying

in the U.S., from a top figure of 1,180 students in 2003 to 701 students in 2012,
largely due to the Czech Republic’s entry into the European Union (EU), availability
of EU grant programs for studying in the EU, and stricter travel procedures to the
U.S. following the events of September 11, 2001. The year 2013 brought a positive
change in this trend with a record 11 percent increase in the number of Czechs
studying in the U.S., to 776 students, which dropped to 736 in 2014.

U.S. schools are regarded as highly prestigious and attractive to Czech students
and the U.S. has a good chance of regaining its former position as a preferred
location for higher education.

The level of knowledge of U.S. admission systems at selective universities has
been increasing, especially at the best national high schools. More well-qualified
high school students are seriously interested and well prepared for the admission
process. The Czech Facebook community is booming and this network has become
one of the major resources of information, as well as a place for social interaction
and sharing experience. Twitter and other social networks are far behind. Selected
students can obtain scholarships from several new private foundations.

Statistics
Capital:

Contact

Jana Ruckercova
Commercial Specialist
jana.ruckerova@trade.gov
+420 257 022 437

Prague

Population: 10,627,448 (est. 2014)
GDP (USD): 285.6 billion (est. 2013)

Czech koruna (CZK)
Czech

Currency:
Language:
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English is the standard second language in the Czech Republic and is taught in schools from
grade 3 onward. Approximately half the Czech population speaks a foreign language. While
younger people tend to speak English, there is widespread knowledge of German or Russian
among the older generation. A recent government decision that will make English language
mandatory for primary school students should improve the ability of Czech students to study
at U.S. universities and colleges. Currently 27 percent of all Czechs speak some level of English
and 10 percent are reported to be fluent. The Czech Republic is the leader amongst Central
European countries (and most of Eastern Europe as well) in the percentage of population
speaking English as a foreign language. However, it still lags behind the Netherlands and the
Scandinavian countries, where over 50 percent of the population speaks English.

Market Entry

The U.S. Commercial Service at the U.S. Embassies in the Czech Republic, Hungary and Poland,
in cooperation with EducationUSA and the Fulbright Commission, is organizing educational
fairs in their respective countries in spring 2016. This is an opportunity for representatives of
regionally accredited U.S. institutions of higher education, both undergraduate and graduate,
to explore the markets of Central Europe. The fair in Prague will connect U.S. educational
institutions with prospective students and potential institutional partners in the Czech
Republic. The stop will include embassy briefings, one-on-one appointments with potential
partners, and student fair.

Partnering with local universities is a very effective way of entering the Czech market. The most
common model of partnership is student exchange. One-year study exchange programs are
highly attractive to Czech students. U.S. universities should note that Czech universities might
expect foreign schools to send a similar number of students to their school.

U.S. universities may also make use of the EU-funded Erasmus Mundus cooperation and
mobility program. Erasmus Mundus Joint programs of outstanding academic quality are
designed and implemented by a consortium of European universities from at least three
different countries. Consortia may also include universities from other parts of the world,
including the U.S. Scholarships are open to students and academics from all over the world.

More and more Czech companies are following the lead of global companies based in the
Czech Republic and are requiring English language capabilities from their employees. This
trend creates demand for English as a Second Language (ESL) studies in the Czech Republic.
However, European countries appear to be a more attractive destination for short term

ESL studies especially given the price and distance advantages. The declining dollar has
ameliorated the situation somewhat recently. Strong demand still exists for programs at the
elite U.S. universities.
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Current Demand

Currently, three-quarters of university students going abroad take advantage of the Socrates—
Erasmus program to study in Europe. University studies in the U.S. are most attractive for
academically talented students and student athletes who are able to take advantage

of scholarships.

High school exchanges to the United States can be facilitated through an organization (non-
profit or commercial) or can be self-organized. Czechs interested in studies in the U.S. need to
apply for the correct visa. An F1 Visa or Educational visasis for individuals who want to study
or conduct research at an accredited U.S. college or university; a J1 Visa or Exchange Visitors
Visa is for International students who want to do an internship in the U.S., approximately 50
percent of which are for academic purposes.

The majority of university students are interested in economic and humanities subjects,
technical areas rank in third place. Around 45 percent of Czech students in the U.S. study
at the undergraduate level, 30 percent in graduate programs, and 15 percent opt for non-
degree studies.

Resources
« Ministry of Education, Youth, and Sport, msmt.cz/?lang=2

« Ministry of Education—Foreign Services, dzs.cz/en
« Fulbright Commission, fulbright.cz
+ Study in the Czech Republic, www.studyin.cz

- National Agency for European Education programs (including Erasmus Mundus),
naep.cz/?language=en
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Denmark

Overview

Denmark enjoys a renowned standard level of education, with 44.5 percent of
Danish students undergoing higher learning. English is the standard second-
language taught in Danish public schools, and classes begin in the grade 3.
Denmark’s educational culture is particularly forward-thinking with government
financing of all public education through the university level and globalized, with
study abroad programs available to their youth as early as the 10th grade.

Contributing to the high rate of education in Denmark, every Dane over the age
of 18 is entitled to public support for his or her higher education—regardless of
social standing.

Importantly, Danes who study abroad have their tuitions paid by the Danish
government up to the tuition of an equivalent Danish school, and are allowed to
continue to receive the state stipends and loans.

International exchange programs exist between the U.S. and Denmark including
the Danish-U.S. Bilateral Agreement on Vocational Education and Training, which
includes subsidies to support vocational studies abroad, and the EU-U.S. Atlantis
Program, which promotes transatlantic cooperation and mutual recognition of
accreditations amongst participating universities.

Market Entry

TThe biggest opportunity for universities to attract Danish students is through
short to medium term studies. While there has been a small increase in the
number of students taking full degrees in the U.S. the vast majority of students
apply for 4-6 month exchanges as part of a semester abroad programs at their
universities.

Statistics Contact
Capital: Copenhagen Sabina Krgigaard

Population: 5,569,077 (est. 2014) Commercial Specialist

GDP (USD): 211.3 billion (est. 2013)  sabina.kroigaard@trade.gov
Currency:  Danish krone (DKK) (+45) 3341 7202

Language: Danish
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As Danish higher education is centralized around few but large universities, although multi-
faculty, university educational fairs will enable broad reach and provide direct contact. A local
representative, aware of procedures and formalities, will be able to provide the best guidance
and present the student with interesting possibilities.

It is important to note that Danish bachelor’s programs and State Grant for undergraduates
are three years long. This may incentivize to focus on graduate degrees and exchange
opportunities.

Current Demand

Approximately 9,000 Danes study abroad annually and roughly 1000 in the U.S. A large
majority of these students are focused on business, and political science, social sciences, and
the humanities.

While most Danes focus on Business, Politics, and the Humanities abroad, the tendency is
to find schools that offer programs that are unavailable or otherwise not as high quality
in Denmark.

Trade Events
+ EDU Danmark International Days, edu-danmark.dk/english

+ KILROY Education Road Show, education.kilroy.dk
+ Nordic Study Abroad Conference, nordic-sac.com

- Danish Students Abroad, dsabroad.dk

Resources
- Danish Ministry of Higher Education and Science, ufm.dk/en
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France

Overview

In France, the United States is known to be home to some of the world’s best
colleges and universities. As English is the language of business and diplomacy

in the European Union, there is growing interest in studying in English speaking
countries, such as the United States. In the 2013-14 academic year, 8,302 students
were studying in the United States. France is the fifteen leading place of origin

for students coming to the United States. Accordingly with the well thought out
strategy, U.S. schools have a unique opportunity to attract French students.

Market Entry

American educational institutions can take advantage of the importance placed
on English language abilities as well as the current state of the French labor
market. As of November 2014, the unemployment rate in France continued to
climb reaching 10.2 percent with a 22.8 percent unemployment rate for those less
than 25 years old. U.S. schools can benefit of this current employment trend which
has led to a“race for diplomas” among French students, as studying abroad has
become a channel for graduates to escape unemployment.

The majority of universities is public and nearly free but has become more
crowded, owing to the lack of entrance requirements. The quality of these schools
has suffered as a result; a degree from one of them is no guarantee of a good

job. On the other hand, French graduates of high schools (lycées) possessing the
wherewithal to enroll in an American school may find in the near future that they
have an easier time getting into one of America’s top 100 universities than into one
of France’s Grandes Ecoles (the extremely competitive demands of the prestigious
French higher education schools which produce most of France’s social elite,),

in addition to receiving all the benefits accorded by studying in a new cultural
environment, and in the United States in particular.

Statistics Contact
Capital: Paris Isabelle Singletary

Population: 66,259,012 (est. 2014) Commercial Specialist

GDP (USD): 2.276 trillion (est. 2013)  isabelle.singletary@trade.gov
Currency:  Euro (EUR/€) +33(0) 143127063

Language: French
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Also all courses are now adapted to the (new) European format, called LMD (L for “licence,”

M for “Maitrise,” D for Doctorate) Bachelor-Master-Doctoral Programs and are divided in
semesters and most “unités de valeur” are pooled among all European universities, in order to
encourage students to accomplish part of their courses in a foreign university.

American institutions may also benefit from niche opportunities:

+ Second- and third-tier cities: Most U.S. colleges and universities focus their recruitment
efforts in Paris. Recruitment efforts that include other cities in France in addition to Paris,
particularly those with strong universities or a sister city connection generally yield
effective results.

- E-learning: The ability to earn college credit through internet courses has been booming
in the United States in recent years. The flexibility of taking courses via an online college
site is an area which could be profitable for American universities looking to attract
French students eager to strengthen their resumes and diversify their studies.

« Intensive English language programs: Today, English has become an essential tool
for French students seeking employment after graduation, a market which could be
developed by U.S. schools.

Current Demand
Best prospects include:

« Intensive “American” English language graduation and entry into French
training programs (summer programs university

for students or adults) + Secondary boarding schools

« Programs in business administration . Work/study programs (internships)

+ One-year university programs for
French high-school graduates (post
baccalaureate), usually between + Undergraduate and graduate degrees.

« Academic summer camps

Trade Events
+ AAWE/COIS—Paris College Days, « I'Etudiant, letudiant.fr

aaweparis.org « Studyrama, studyrama.com

Resources
« Fulbright Commission, fulbright-france.org
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Germany

Overview

Germany, with a population of 80.8 million boasts one of the largest economies
in the EU. Germans are well educated. During their schooling, over 90 percent

of Germans study English at some point. English is the first foreign language in
German education. English language courses are mandatory for almost every
German student, the degree of difficulty depending on the school level. English is
taught in primary school starting in grade 3 or earlier.

Experience abroad is often a key advantage for students to compete for
employment and further educational opportunities in their homeland and
internationally. Employers recognize this and often give an edge to job applicants
with international experience or education on their resumes. Because of this, many
German students believe studying or interning abroad is a must in order to build
their resume, become proficient in a foreign language, and make key

international contacts.

As European universities implement the Bologna Process and shift to a three-tier
bachelor/master/doctorate system of education; credits and degrees are becoming
easier to compare with those of U.S. universities. This new system can greatly aid
foreign study and exchange in the United States. However, a number of hindrances
to German students studying in the United States remain. German students who
have been accepted into a program of study in the United States need a visa
before their departure.

Market Entry
One of the best methods for U.S. universities to attract German exchange students
is to form a partnership with a German university. These partnership agreements
facilitate the exchange of students and the recognition of course credits between
the partner institutions.

Statistics Contact

Capital: Berlin Elizabeth Walsh

Population: 80,996,685 (est. 2014) Commercial Specialist

GDP (USD): 3.227 trillion (est. 2013)  elizabeth.walsh@trade.gov
Currency:  Euro (EUR/€) +49-69-75353167

Language: German
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Germany represents good recruitment opportunities for short term programs because of
English language knowledge, high per capita income, ever-stronger business ties between the
two countries, and an extremely strong secondary exchange program.

The United States is an obvious destination for people looking to develop their English
language skills. According to the Open Doors 2013 Report, there were over 39.900 participants
in intensive English programs in the United States in 2012-13, up 2.8 percent from the
previous year.

U.S. educational institutions may work with exchange organizations in Germany such as the
German Academic Exchange Service (DAAD) and the Fulbright Commission, private sector
recruiters and advisors and through the eight EducationUSA centers of the U.S. Department of
State in Germany. There are also a number of recruitment events.

Current Demand

Study abroad is particularly attractive for German students studying law, economics, business,
human medicine, and social sciences. More than one-third of German students prefer to study
in an English-speaking country, with the United Kingdom and United States being the most
popular study abroad destinations.

It is common for German students to study abroad in high school as well as university, and
Germany sends the most students on high school exchanges to the United States. 6,585
German students spent at least one semester at an American high school during the 2013-14
academic year.

Trade Events
« StudyWorld (April 24-25, 2015, Berlin), studyworld2015.com/en

+ 